


GREEN BY THE NUMBERS

How You Can Reduce Emissions 5,000+ Ibs. Per Year
How does gas weigh anything? Consider taking a pound of ice and
boiling it on the stove until it evaporates. The ice is now vapor in t
air, but it still weighs a pound. On a larger scale, the same thing oc
curs at the powerplant when you draw energy to power your home
Every step you take to save energy trims emissions from the atmo-
sphere and reduces global warming. Here's a plan to reduce your

emissions by over 5,000 |bs. per year.

TOILET

Check your toilet. A leaky toilet can
waste 200 gallons of water a day, 73,000
gallons of water per year. Add food color-
ing to the tank. If you have a leak, color
will appear in the bowl within 15 minutes.
Flush as soon as you're done to avoid a
stain.

WINDOW SHADES

Use drapes or blinds to reduce heat gain
or loss. In warm weather, closing light-
colored shades or blinds during the day
can reduce your home's solar gain by up
to 50%. In cold weather, closing them at
night reduces heat loss by about 5%.

DISHWASHER: 840 Ibs.

Run dishwasher only when full and on
energy-saver mode. Dishwashers use
between four and eight gallons per wash.
Washing by hand for 10 minutes with the
faucet running can use as much as 20
gallons of water.

HEAT & AIR CONDITIONER: 478 Ibs.
Turn down thermostat by 2° in winter-
months. Raise it to 74°when using your
air conditioner. Dial down/up your ther-
mostat by 2° and turn on a ceiling fan to
lower costs by as much as 14% over each
season, with no sacrifice in comfort.

ELECTRONICS: 240 Ibs.
Plug TV & stereo into power strip; turn
off when not in use. Televisions and other

home entertainment components waste
huge amounts of energy in “stand by"
mode, but start up a few seconds faster.

HOME COMPUTER

Enable the power management feature in
your desktop computer. With standby /
sleep, your monitor, hard drive and other
parts go into a low-powermode, saving
up to $100 on your electric bill over a
year as compared to a screen saver. An
LCD monitor uses one-third the power of
a CRT monitor.

AIR FILTERS
Change the air filters in your furnace
regularly. Save up to 5% of heating costs.

REFRIGERATOR: 696 Ibs.

Clean the coils and defrost regularly.
Refrigerators made pre-1993 use twice
as much energy as the new Energy Star
qualified models. Save up to $65 in an-
nual energy costs by replacing it.

LIGHT BULBS: 300 Ibs.

Replace five 70 watt bulbs with 9 watt
LEDs. Replace five of your most used
incandescent light bulbs with compact
fluorescent bulbs (which use two-thirds
less energy and last up to 10 times
longer). Save $25 to $65 a year in energy
costs, depending on the wattage and how
long you leave bulbs on.

&

WASHER & DRYER: 1,224 Ibs

Wash clothes in cold water, rather than
warm or hot; dry half your clothes on line
or rack. Washing only full loads saves as
much as 3,400 gallons of water a year.
Heating water to hot accounts for 90% of
the machine's washing energy. Switching
to cold can save the average household
more than $400 with an electric heater,
$300 annually with a gas heater. If your
dryer has a moisture sensor that turns
the machine off when clothes are dry, use
it. Clean the lint trap before every load to
save up to $35 a year.

WEATHERSTRIP & INSULATE: 1,188 Ibs.
Insulation. Caulk and weatherstrip your
home and insulate your home's hot water
heater. These two home improvements
can save massive amounts of energy
each year.

SODA CANS

Recycle those cans. Recycling just a
single aluminum can saves enough
energy to run your television or operate
your computer for up to three hours.

TIRES: 252 Ibs.
Inflation. Keep your car's tires properly
inflated.

BUS OR CAR POOL: 156 Ibs.
Rides. Take the bus or grab a ride to work
one day a week.
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1:1 Marketing

Today, consumers are drowning in a sea of messaging. According to Consumer
Reports, the average U.S. consumer receives a whopping 247 commercial mes-
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